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“Raw Mango

transformed the saree

into a power move that

made Indian women sit u

and take notice. | wante

women Lo relate to the
aw Mango founder and renowned designer Sanjay Garg, celebrating the 10th anniversary of his much-lauded brand sari. [ wanted simplicity,
was in Sri Lanka last week as part of this milestone for a discussion with experts in fieldsadjacent to fashion like art and yel provocation was also
activism followed by a presentation of Saris, textiles and garments at fashion concept stores PR and Rithihi, held on the ortant to me, and
30th of November and 1st of December. The conversation, followed by cocktails, held at the Saksia Fernando Gallery lmp rian

was the perfect setting for designer Sanjay Garg to personally introduce his brand and take guests through its journey before a I JPF roached it bV way

discussion on the arts with author and activist Gowrie Ponniah and art expert and gallery owner Saskia Fernando. ()l()ur ima gery
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Over the years, Raw Mango has
nurtured and developed a clientele
”l' accomplished women fromall

valks of life, including Bollywood.
AnushkaSha:mac wedding
trousseau included a Sanjay Garg
design. Kiran Raois an advocats
a. il Deepika Padukone waore a Raw

Mango sariduring the promaotions of
her movie Padmaavat, to mention a
few. But the brand speaks to a wider
audience than just star power.

The Museum of Modern Art
(MoMA}inNewYork hosted [tems:
Is Fashion Modern? which ran from

) uhpr ’t'lr ‘rrrr end of January

THE
STYLE
FILES
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ores, 2 perspectives,
designer, Valli Mohldeen

of thhlhl 15 a customer at

PR. Annika Fernando oi PR

is a customer at Rithihi. T"‘li‘
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no other - yration -,f
diversity, choice, difference
and complementary styles;
anarrangement which is
innovative and allows our
customers to enjoy a label from
two perspectives, and both
perspectives over twodays in
our twa boutigues at the same -
time." - PR & Rithihi
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Over the years, Raw Mango has  customers, they are staying
nurtured and developed a clientele  tru=to the unique ways they

techniques for the modern
customer, making it the perfect qurmmwleru oI the ’f‘um}_al La:,a_r_’

, represent fashion, with Rithihi fit for Raw Mango. charitable organisationn Myna
OfoI{L on; phSh(?? 30"15”_{;7 ( )F?I G’i showeasing the textilesand When Raw Mango Mahila Foundation (MMF) wore
Walks Qf !fe mciu 'ng O ‘ WOoO( saris ﬂT U:: -f\.’ ]' ':Eir‘s.b_l"" and PR its emerged in 2008, it was Raw [\.-'I;,ngo saristothe xA}ed.':H!'lg of

Anushka Sharma’s weddmg garme their instrumentalinintroducing  Prince Harry 2nd Meghan Markle

trousseau included a Sanjay Garg Indian, labels andoneof the 3 new sartorial vocabulary cementing the brand firmly in the

i ey Dot rnto A1 imm s retalle few placesto find fine and bridging the gap between global fashion psyche.

d('bign' Deepﬂ“c‘;l U(hﬂfﬂﬂ’( wore F’w’ is 4mnd~fn vet costume jewellery in a cool the traditional aesthetic and “We complete ;’jb ade this year,
aRaw Vv ango sari 341 ;, r1>-;r*,g,_,: warm and contemporary setting. modern sensibilities. "Raw and the realisation of this milestone
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wants "'experiences,” and saninteresting space to 1ave a unique point few. of ir, imagery and storesof our own, and to sell our
they're giving them to her. .»hr.' and isarguably Colombo's  Several of whomyreinterpret display,” says Garg of his products to a larger audience both in

As well as looking after their best known luxury fashion traditional weaues and visual language. Indiaand globally,” - Sanjay Garg.
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